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sheaflc'my — 4 » y ‘ N F enny Lave (s a frayé[e
taracter
Whose c[mfhmy reflects her
velret + flare | Fersoma/c’*éy; her coat shields
\ her from the world. and

ver sty/e may be z‘rymy to /8 v

wiold a new persona for
)11} WAl g thewmselies or esape the
' | rea[c'z‘y o teir time by
s dressing like tis seemingly
ideal 7Ds babve. s




At the end of Abmost Fmonss, Fe enny Lane tannels a ylamomus new persona that wiirrors Ha/ly éa@hz‘ly o
Breatast at 77 /fm)/y p/ayed by Audrey He/obum. Both of these women wsk their insecurities and. fears
beneath beautiful, wphc’sﬂcmfad exteriors.



“(n that time period, and. [ ink Biana
/ayyer kind of started it, it was the beginving
d tnft shopping. So all of Ana 7 acgum‘s
dresses were 30s=influenced, like she had got
them at the vintage store, z‘hauyh we aa‘ua[/y
wiade all her dresses. For Fairuza Balk, [
wade the Hlack lace pondhos and. the really
wide bell-vottoms and. [ it up lemyz‘hs d boa
and. stitared them down into the sha/% d a
vest and. she were that. She was wiore

i /amboyam‘. Kate was the romantic, Auna
was the shy bind, of vintage put—together |
from e /oast and, Fairuza was loud, e den

)

wiother. She was the wiost outrageous

- Betsy Heimann, Abmost Fvmous

costume des(ymef



Betsy Heimonn recrented. this FPacific
Southwest Airlines outfit for Zooey
Descranels dharacter, Avita Miller, by
getting her assistant to track down an old
PSA flight attendant who still had her
stewardess outfit




Af’/osfa"/yfa in tpas?~ omous

T he aim o mosédy(a is o wake audiences feel sentimental, in /oarﬂwlar ahout their youth. Apnost Famous wmp/c’caz‘es the audiences understanding ad
“real hc'sfory" by ddwm'my /vleasamf mosvfa/yc'a; this way or may not be intentional. Frederic Jameson criticizes Yis by sayivg that mosvfa/yc’c films cause an
esz‘mmymxzemt from hc'sz‘ory. When dnema mediates on the Pasz‘, (t bn'mgs to lc'ghf issues of provevance, auz‘hmty, and wtheméc’cétyﬁ by a”emfmg ”/%zsz‘Me
d the s‘éerwty/?ical /oasz‘", thereby encourngivg a hc'sz‘ortca[ly inaccurate reading d te pust.

Abnost Famerss is a wiore traditional and, sentimental coming ad age story that tells of qooul times where the teen expenience is prionitized; the film
stars a group ad twenty-somethings enjoying the carefree adolescent life of the rock and roll stardom world. (¢ neatly llustrates Jwviesons concern with
the way mosfalyc’a fibms run the risk of dd{kfm'my images d the /%zsz‘ z‘hmugh sfy[c’sfc’c connotation; that (s, W/o/yc'my hc'siary z‘hrouyh 9[055)/ images and,
deﬁ'mc'my s/%a'ﬁ'c erns by fastion. T Wis is c[ear/y represented. by the emphusis on wstume in this fibm. David ShumWay iticizes Abmost Famous for
su/}”erimy, in its pastiche, from what e calls the ”postmadem image-sodety, in wWhich images are supposed. to re/o/ace any wiore substantial
understandivg ad past or /oresem‘". Acwrdmy to Shummay, “commodified mosrfalgia involires the revival by the wdture industry d certain

fashions and. styles da Far%c’cular past ern . Nonetheless, Abnost s is an eM/byab/e avdl. poigrant fibm as audiences are drawn mosta/gm/ly to the
fibms sezfz‘émy in te rock and. roll weorld o ezm/y (970s Awerica and. become mosfa/yc’c for their own yauz‘h and. coming ad age.




Af’/osfa"/yfa in tpas?~ omous

T he sfy/e désfolayed by deracters lite ¥ enny Lane embodies the ideal bohewian
yc'r/; the g&r[ whe postwodern dressers seek to eudate at wusic festivals, on
Halloween, at the beach, or anywhere they go. Des/%'zfe her clear daracter flans
and. insecurities, a lot of focus s placed. on her aesthetic and. it is an ideal that is
strived for in fashion T ime and. time cgaén ngazc'nas feature bobo s/oreads and

trendy music festival siy[e is (n live with bhers.
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Wem'my uimfaye involres rewym'zmy a sFeda/ ty/?e ad c[m%ny, andl ba'mg
aware of and. a/vpredmfmy spea’ﬂ'cs suth as when an (tem was /oraducad
or why it was worn. Vc'mfage is dressing for audiences tat understand,
the sc'ym’ﬂ'camce d the c[m%my; a wmmoc’sswrshi/o (s reguéred to L'denﬁfy
authentic (/L'miaye, and, is can be considered. " subadtural ca/%'z‘a/ ’ na
Bourdiveian live of z‘houyht. T he wearer is involyed. in chamymy the
value of an item from what it once was dwimy (s on'yma/ time of
production. Additionally, wany wearers duim tat buying vintage
clothmy feel umigue as ﬁrey are set a/)anf from wiass warket sho/?/oers.
Vintage wearers wiost highly value origival items that are at least /5
years old, and. designer itews are espedally coveted. T hese itews are
ot on/y collected, hut also worn terefore they must meet
contemporary demands in regards to convenience and body shape, and
as such selection is quided. by the consumers ook, age, andd Fefsamaléty.




While wiany existivg studies convect vintage with authenticty, nosfalyc’a, andl
identity, Aleit Veenstra and Giselinde kuipers nvestigated the relationship between
vintage style and. consumer aulture. T hey feel tat current theories on consumption,
foshion, and. subcdture are vot sufficient in explammy vintage practices. mey regard
vintage as a form of consumption as opposed. to an expression o subadtural identity.
T lis esthetic /areferemce for aufhemfidiy as ex/?ressed z%muyh (/imfage bas evolred
into a broader, wore wainstream practice. T hey state that “vintage communicates
andl, expresses a lamymg for an authentic L'demfcty Hat is informed by a sense ad
msta[yéa.."

Jwvieson, who wrote on the Pasz‘modem s0cc'efy as characterized, by Pasz‘édre, said
that the “random canvitalization of all sty[es d the Fasz‘" does not wiean that people
have moszfa[yc’a for the actual past; instead, it (s “an identical opy for which o
anyma[ ever esisted. as all sfyles are inspired. by previous pieces. Clm%my itself is
capab/e ad conveyivg wiessages; accordivg to Diava Cave, ”c/m%ny as a form of
commmunication has become a set of dialects, rather than a universal lanyuaye. '




All in dll, vin zfaye dress (s nelther wiainstream nor
subcdtural. Howeyer, it reveals elements of
subadtural conswmer adture in reyards to (den 1‘61‘}/

and, communication z‘hmuyh CoNsLm /otc'om. B y wearivg
vintage c/mfhémy, peo F/e project their commodified
anareness and, wake statewents on wmfem/?zﬂm/y
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(n terwis of sz‘y[e, 10s revivalism discourse inestigates how 10s fashion bas been re=appropriated. and worn in
new ways throughout the late (9905 and. the early part of the twenty~first century. (¢ identifies and. avalyzes
the different ways /%0/7(5 discuss 10s retro fashion and. their dispositions.

10s revivalism is a wm/?(ex space: it includes re-appropriation as opposed. to Just masvfa/yia; spontaneity and fun,
and. the utilization o adtural ca/%'ta/ through diverse dc'sp/ays ad knowledge. T he c/mfhmg d e decade is being
re=worn, but omfﬁ'z‘s are ba'my assembled by wm‘em/?a/‘wy individuals who are not z‘rymy to relive the 10s
exaaf/y as z‘hey were but to draw L'ms/odmtwn from whateser /oasz‘ SOUrCes z‘hey toose. Certain elewents of 70s
sz‘y/e that are romanticized include e rustic, /%asamf-yc'r/ inmage d 10s fmﬁm&mdz‘y, wWhich also carries hippie and
behewtian L'mp/dcaszms, and. includes features like florals, gingham thecks, swiock tops, A~lives with ruffles, and
ruched. blouses.



Glitter and. 9/51;44 rock at Saint Laurents seductive and /%y(haddéc SSI5 Show

( mferesﬂmy to note

T he /950/9/5 in the comment section of His
video and. of simiilar shows that are c/early
L'ms/%'red by older fashion are usual[y either
emmyed by the desiynef‘s “lack ad O@L'ma[a‘y",
or ddéyhz‘ed by their references to the /Qasz‘
and. the ways certain elewents of older
fashion have been revamped to suit wiodern

day CONSLUMELS.

Click above to watch


https://www.youtube.com/watch?v=ZGJGOnkmDD0
https://www.youtube.com/watch?v=ZGJGOnkmDD0

Sant Larent SS/5 . ?3

//d/‘/}/ fz)‘//g; wews an e oider el velyet jacket
T Sunt Lawrents SSI5 collection. T s st is

bnonn oy Wu&fm] 774 54//5 g s rockers lie
Mk Jagger andd Duvid Bowtz, dressing in a

/wsfmm’zm smer Yt deies /amdz/ nrmis.
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http://www.saksfifthavenue.com/main/ProductDetail.jsp?PRODUCT<>prd_id=845524446836840
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Hc'/asz‘ers toose to avoid fashionable currents and. clichés, and. emn /oloy (rony as a form
d collective embymemf ad ”fac'/ed" ab/'wfs such as old z‘echma[oyy, “out aq sz‘y/e" uimfaye
foshion, and. “tacky dothing. Hipster wlture is not so mudh a counter alture as it s
a conserver adture, as these /760/7[6 fry to ol on to items of the Fasz‘f a /905L'7fwe or
non=irovic element of it involyes a yemuéme aestnetic em/aymemf d faryozfzfen ob/'eczfs,

but tis (s fyfoécalé/ dismissed. as m057fa/y£a, a lack of a‘emfwify or fe/%z‘c'?fwm.




Aesther: &Pressfon and Incividual?%;

Some individuals wear (/imfage for aesthetic expression, others to save the enviromment z‘hmayh

recyclivg. n these wses people wear items in a wanner unrelated. to a Wistorical context,
seemc'my& with a disregard for how certain itews are relevant to a /am‘ccular Wistorical time
period or their assodiation wAth gender. T hese types ad Pw/?/e express a set o ideals that differ
from these stated z‘hmuyh the waknstream aesthetic expression and, wdzmy sysfem. A traditioval
or wodernist observer may find. their appearance surprising as z‘hey do not see the iy/?m/
deracteristics they would use to c[ass(fy a fashiovable look

ndividuality in foshion s acwm/?ldshed by W/oloymg one or wore o the four fo//owtmy

daracteristics: gender=coding, avoidance o social standing, body wiapping, and. the body po/dtc'cs.
Fostwiodern dress elivivates cues of social standivg such as cass, race, or qender by wisivg and

matding high end. and used. pieces, drawtg inspiration from many wdtures (Whilst encouragivg
wariness of appfo/oriaszn), and, encouraging cmdmyymy.



Aesther: &Pressfon and Incividual?%;

(na siudy conducted, by Ba‘sy Henderson, it was found that wiass warket shoppers z‘ypc’cal/y
desire the aesthetic look that is Formzyed in fashion z‘hmuyh the use o fashionable brands.
On the other hand, altervative shafol%fs dwe[ap their own look by Moosmy to shap am/y at

used, doéhmy sources and. further Persoma/dzc'my c/oz‘hmy (tems and appearance. Between these

two fy/?es ad shoploers are cmss—sholo/%fs are those who select from mu[zfé/?le SOUICeS.

Altervative shoppers way even dress badly L'miem‘wma/ly, s eye~catdhivg combivations ad
unexpected. dothivg are satirical plays against sodetal expectations. Ove person interviewed
in the study explained. how deliherate bad. taste thrived at 10s themed. reller disco parties
she bad. attended: s very intentional. ( have a coneept on the 1Ds just being a period ad
had, taste, a decade of it. T he color combivations are not quite afopea[mg to anything T he

bud. taste, we try and. get the wiost out of it.



Aesthelt Fxpression and Indvidual;

Young people place a high importance on authenticity, and it is used as a tool to
construct identities through conswmer bebaviour. David Muﬁla‘om, however, feels
that auz‘hemfc’cc’z‘y must be wm/o/ezfe/y rewoved. from /oasz‘modem (facabulary because
everythivg draws inspiration from avother source; in /%zr?fc'w[af, he does vot believe in
the authenticity tat is asuibed to youth cltures. For emm/?[e, retro groups such as
the 60s or 10s scene that Abmost Famons daracters embody tend. to be judged as

(nauthentic as fhey do not seem to be tnnovative or meresswe, rather wpy&mg the

sfy/es d their wore ”aufhemﬁc" yowfh /oredecessars. Acwrdmg to the theories of
Jameson or Jean Baudrillord, these youth groups may instead. be referred. 4o as
pastiche or as simudacrum, “the identical wopy for which vo on'yc'ma/ bus ever existed.




Aesthelt Fxpression and Indvidual;

Retro f its well with /90srfm0dem£fy, as retro (tews are f mgmemfs

o a time that hes /oasz‘ and. as suh ihey are open for
interpretation. Dressing in Historical items may create a feeling of
sophisticated. individuality, as one is resisting the conswmption of
wniform Wlass-/?mduced /Omducz‘s and baywzfz‘my g[oba/ fashion

su/oerbramds that /amduce /amduczfs in unethical ways. At the same
time, Alice Cicolini arques that retro dothes may have a/ready

become a brand.
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